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WordPress to the rescue!

- WordPress lets you manage evergreen Pages, time-stamped Posts, 

hierarchical Categories and so much more.

- You get 3D visual editing with the core Block Editor.

- Visual template editing when using a Block Theme “full site editing”.

- Library and custom Patterns can be used dynamically around the site.

- All WordPress features are available to WooCommerce stores.



What’s wrong with a Woo Product URLs?

- Product URLs contain /product/ (or as configured in Permalinks).

- Product URLs tend to score worst in Mobile PageSpeed when compared 

to the rest of a site, typically due to image gallery and trackers.

- Products featuring rich options may require additional plugins such as: 

Product Bundles, Subscriptions, Variation Swatches.

- Search engines may reserve product results for their Shopping / Ads.



Site design recommendations

- Structure! Never repeat content, everything has its place.

- One main menu in the header, plus icons for search, cart and account.

- Keep sub-menus short, absolutely no fly-outs, mega menus, or pop-ups!

- Use the Home, About, Contact, FAQs pages and footer area wisely.

- Make the home page about marketing rather than sales (tagline, 

credibility, problems, solutions, CTAs, proof, handling objections).

- Accessible font sizes, color contrast ratios, and image ALT text.



Default
TT5 
theme 
with 
Woo 
sample 
data on 
desktop



Default TT5 theme with 
Woo sample data on 
tablet or large mobile

- Simple & clean

- Icons are universal

- Breadcrumbs support hierarchy

- Content above the fold

- Decent size and contrast ratios



Enter product landing type Pages

- Clean site navigation to guide visitors into pre-categories – custom pages 

that introduce a product category rather than its grid of options.

- Consolidate like products into a “product” landing page that makes 

selecting options easier and without requiring additional plugins.

- Utilize plugins that the site already has, e.g. forms, sliders, Yoast, etc.

- Utilize breadcrumbs and internal links in addition to regular navigation.



Product landing type Page options

- Quantity groups or tiers

- Mixing product types, e.g. subscribe-and-save

- Up-sell bundles, e.g. Grouped product

- Auto inserting coupon code(s)

- Custom variation swatches

- May require a little JavaScript to connect attributes



Product
Sample 1

- Subscription versus 
simple product types

- Custom quantity picker

https://ovafit.org/testosterone-relief-tea/

https://ovafit.org/testosterone-relief-tea/


Product
Sample 2

- Subscription versus 

simple product types

- Product format selector

https://ovafit.org/ovasitol/

https://ovafit.org/ovasitol/


What is a 
Grouped 
Product?

- Displays a product 

page for making 

quantity selections.

- Does not allow 

attribute selections.

- URL lets you add to 

cart in a link, button, 

or form redirection.



Grouped Product example

https://ovafit.org/cart/

?add-to-cart=5676901 (Grouped Product ID)

&quantity[5654861]=1 (one product ID in the group)

&quantity[5653988]=1 (next product or variation ID)

&wt_coupon=essentials-subscription (optional coupon)



Questions, Answers, Discussions

- How have you used evergreens Pages on your sites or stores?

- What challenges have you faced that this concept might help with?

- Have you used AI to write quick scripts to use in WP HTML Block?

- Which are your favorite plugins for specialty Blocks?

Email me sean@codedcommerce.com

mailto:sean@codedcommerce.com

